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1 ROMAGNA SHOPPING VALLEY 3,517 452
2 ORIOCENTER 7,198 451
3 CENTRO SICILIA 5,537 451 SATISFIED
4 FORUM PALERMO 2,678 4.48 USERS
5 LE BEFANE 3,525 4.47 score of 4 or 5 *
6 ADIGEO 8,734 4.47 ——
7 PORTA DI ROMA 9,594 4.45 =20
8 SHOPVILLE GRAN RENO 5,269 4.45
9 ELNOS SHOPPING CENTER 4,630 4.45
10 IL CENTRO 10,046 4.45
11 ROMAEST 4,952 4.45 GENDER
12 CAMPANIA 7,400 4.44 . e
14  CITYLIFE SHOPPING DISTRICT 5,164 4.43
15 CASAMASSIMA 3,138 4.42
16 FIORDALISO 4,900 4.42 LANGUAGE
17 EUROMA 2 4,858 4.41 Italians % Foreigners %
1o waxwo o s S ENE I ©
19 PORTE DI CATANIA 2,876 439
20 GLOBO 2,503 435
21  SHOPVILLE LE GRU 6,833 4.34 CHANGES OF SCORE
29 CITTA' FIERA 3.230 430 In negative % In positive %
23 LA GRANDE MELA 2,401 4.29 Q ﬂ
24 LINGOTTO 3,994 4.25
25 FIUMARA 3,184 425
26 GRANDE SUD 1,867 4.23 RESPONSE RATE
27 CAROSELLO® 277 415 ﬁ on total reviews 19.35%
28 LA CARTIERA (*%) 338 413 on reviews with comment 21.39%
29 MERLATA BLOOM MILANO 5,339 4.01
Google business profiles have experienced a significant decline in reviews since respectively July 2022 () and November 2021 (%)
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SATISFIED
1 VALMONTONE OUTLET 3,726 446 USERS
2 SERRAVALLE DESIGNER OUTLET 9,304 445 semrentd orsk
3 FRANCIACORTA OUTLET VILLAGE 4,885 4.44 86.2%
. 0
4 NOVENTA DI PIAVE DESIGNER OUTLET 7,666 4.44
5 LA REGGIA DESIGNER OUTLET 4,955 443
6 VALDICHIANA OUTLET VILLAGE 2967 443
7 CASTEL ROMANO DESIGNER OUTLET 6,412 443
8 BARBERINO DESIGNER OUTLET 4,773 4.42 GENDER
Males % Females %
9  SICILIA OUTLET VILLAGE 3428 442 .
0 PUGLIAOUTLET VLLAGE e an T R T 4
11  FIDENZA VILLAGE 3,779 435
12  VICOLUNGO THE STYLE OUTLETS 5,143 434
13  SCALO MILANO OUTLET & MORE 6,199 434 LANGUAGE
Italians % Foreigners %
14 MANTOVA OUTLET VILLAGE 3,520 433
89.4
15 PALMANOVA OUTLET VILLAGE 3,221 432 @
16 CASTEL GUELFO THE STYLE OUTLETS 2331 428
17  CITTA' SANT'ANGELO VILLAGE 1,365 4.28 & 2
18  CILENTO OUTLET VILLAGE 1,641 427 _ HANGER UF SR0RE -
In negative % In positive %
19 TORINO OUTLET VILLAGE 3,266 4.24
20 MONDOVICINO OUTLET VILLAGE 1,836 4.18 Q ﬂ
21 SHOPINN BRUGNATO 5TERRE 1,417 416
RESPONSE RATE
on total reviews 5.14%
on reviews with comment 13.01%
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monitora

ltaly )
Top players
Online Reviews

Shopping Centres &Factory Outlet Centres

Reference Period 071 Nov. 2022 - 31 Oct. 2024

monitor

Monitora is the web-based platforrm that explores what
custormers really think about your Stores and your Brand

@42 M -'6-1%12M .75 K KPIs+20

8 2 Shopping Centre Electronics & IT Footwear Furniture-Decor
~ O :

0O ¢ Retai Park DIY Sport Grocery

Ig 8 Factory Outlet Clothing Restaurants Drug & Pet Store

Goals

mMeasured using online reviews
by semantic interpretation of comments
of users considering who-where-what-how
with geographical and time-based benchmarks
improvement by managing Google My Business POls
& through comment-response interaction

What reviewers like the most?
Sentiment analysis

POSITIVE
OPINIONS

POSITIVE
OPINIONS

88.7% 88.6%

TOTAL OPINIONS 106,855 TOTAL OPINIONS 62,274

positive opinions per argument % positive opinions per argument %

EVENTS | 98- ENTERTAINMENT | | 982
ENTERTAINMENT 973 EVENTS | | 932
SHOPS | | 94.4 PARKING | | 92.8
FOOD COURT | | 933 FAMILY ACTIVITIES | | 91.4
FAMILY ACTIVITIES | | 89.1 SHOPS | | 906
FOOD ANCHOR | | 86.7 Generic/Approval | | 87.6
Generic/Approval | | 86.7 TOILETS | | 86.8
PARKING | | 85.8 FOOD COURT | | 85.8
TOILETS | | 585 FOOD ANCHOR | | 80.0




